Groupon Usability Evaluation
Heuristic Evaluation and Cognitive Walkthrough

Groupon is an online marketplace that allows users to discover and save money on
thousands of deals. Users can search for local activities, nearby restaurants, spas,
things to do, shopping, travel, goods, services and more.
https://www.groupon.com
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Objective: The goal for these evaluations was to observe and analyze the
usability of the Groupon website and to reveal any usability issues and errors
within the website that would lead to determining and recommending
improvements for further testing.

Introduction
Groupon, launched in 2008, is an online marketplace that offers discounted deals for users. It is
where people can visit its website to discover and save on local deals. It also creates more
business to local merchants because Groupon’s customers are both consumers looking for
good experience at a great value, and merchants seeking to attract more customers and run
their businesses better.
My goal was to evaluate the usability of the Groupon website based on the most likely users: a
user looking for good deals or want to explore and try something new. I feel most users who will
likely to use Groupon is a customer looking to buy, and this is the type of user I will focus on.

Assumptions
The user will be accessing the site on a desktop machine, not a mobile device.
The user will be able to search anything and the interface will provide corresponding feedback.

Heuristic Evaluation
The first method used to evaluate the Groupon website was conducted using a set of usability
guidelines known as heuristics. This will be used to compare the functionality and design of the
site. To conduct my heuristic evaluation, I looked at the main features to determine how well the
Groupon website followed the heuristics. I utilized this method to find any usability problems by
inspecting its interface while referring to the set of guidelines in a systematic way.
These are my notes:

Cognitive Walkthrough
To conduct my cognitive walkthrough, I selected a common task that users perform using
Groupon and created a list of actions required to complete the task with the interface. This list of
actions is also known as a “happy path” guideline, which is basically a step-by-step walkthrough
for completing a task.
My chosen task to evaluate was for a new user to search for and purchase a local deal. First, I
prepared a scenario pertaining to the use of the Groupon website by a first time user. I then
listed a set of actions needed to complete my chosen task that the evaluator should follow, and
this would focus attention on the features of the interface. This helps me, as an evaluator, to
examine the cognitive process the user in my scenario will have.
To complete the task, I followed the structure as if I am in the perspective of the user interacting
with the Groupon website for the first time and only having general knowledge. By following the
structured steps and imagining the thoughts and actions on how a new user would interact with
the interface, it will help me to identify the problem areas the user will have. I walked through the
action sequence, answering and documenting the given analysis questions for each step or
action. The following table on the next page is my individual work.

Summary of Positive Findings
For new and semi-experienced users, Groupon is easy to use and learn due to its simplistic and
well-organized design. Its interface has strong visibility regarding its system status and it was
easy to navigate because of its clean layout. The users can interact with the interface with ease
because every button is labeled with its associated action. Also, when user errors occur, the
users are notified with the instructions to correct the error. The website also has good signifiers
and feedback is available to let the user know what is happening with the interface.
Furthermore, the website uses simple language in standard English and is easily understood.
Finally, there is a help area if the users are confused and they can use this source to get the
details they want from there.

Summary of Usability Problems
Although the website is functional with users able to complete intended tasks, the following is a
list of problems from greatest to least in terms of severity.
1. Consistency and Standards; When I type something on the search bar and I hit the
magnifying glass next to it, I would assume it would do the search once I click on the
magnifying glass. However, nothing happens and it seems broken. The search only works if I
hit the enter key.
2. Aesthetic and minimalist design, Looking at deals, the picture can seem big and it takes up
space. Scrolling down, it makes it overwhelming even with the filtering option which causes
frustration and takes up time. Also for some deals, they are just random pictures and not an
official company picture.
3. Recognition rather than recall; You cannot save a deal. If I see a deal that I might want to
view again later, or I see something that I’m thinking of purchasing, I want to be able to save
it or retrieve it faster next time I log in. A user might become frustrated and it could get time
consuming looking for the deal again if they want to view it again at a later time.

Recommendations
I described the issue down below and listed the heuristic violated and rated the severity of the
problem. I made comments on how it might impact the users as well as listed some
recommendations to improve site usability. They are the following:
1. Fix the magnifying glass so the user can click on it and be able to do a search instead of
just hitting the ENTER key.
2. Make the boxes a little smaller so the user can view the titles more, or organize it in a way
that a user can have the option on how they prefer to view the deals (like show the items in a
list, or in columns, etc).
3. Add a wishlist option or “heart” an item option so a user can go back to it later faster.

